Podhurst Associates

Brand Personality Assessment For Photographic Paper Marketing Rescarch Consulting

Business goal: Develop brand positioning that is unique from competitors as a platform for creative
development

Research objectives:

» Evaluate perceptions of leading brands and understand what space they occupy in the consumer
mindset

Analytical approach:
» Perceptual mapping using correspondence analysis
Sample of Results:

Attributes Attributes

1 Bought by people 13 Appropriate for
who are serious about frequent use

printing photos 14 A paper used by

2 Better than other amateurs

photo paper brands 15 Has a quality feel

3 Will create high 16 Appropriate for the

quality photos types of pictures | print

4 Will not jam " Staples 17 An affordable photo
5 Offers the right paper n 13 | paper product
thickness 18 Is a sophisticated

6 Pictures won't fade brand

T Provides good image 19 A premium product

quality 20 Is a photo paper

8 Is a good value brand I cain trust

9 Provides the best 211s a unique product
finish type for printing 22 Can be: used for both
photos home and office

10 Suitable for 23 Is a photo paper used
important photos by creative people

11 The quality of
printed text Is very

good
12 Prints vivid colors <::<Qualityltrust,‘technical Versatility/Value }:>




