Podhurst Associates

Choice Modeling: Biomedical Assay Equipment Marketing Rescarch Consulting

Business goal: Determine the optimal combination of features with greatest appeal among prospective
customers

Research objectives:

» Determine the relative importance of different features

» Measure the degree of preference between alternative levels of each feature

» Construct a simulation model that will calculate interest in each potential combination of features
Analytical Approach:

» Conjoint modeling

Sample of Results:

MEAN PURCHASE INTEREST
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9.0 priced at $8,000
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