Product Mix Optimization: TURF Analysis For
Dried Soup Mix

Podhurst Associates
Marketing Research Consulting

Business goal: What is the optimal combination of flavors for this line of dried soup?

Research objectives:

» Determine how many flavors are needed before reaching a point of diminishing returns

» Which of 30 possible flavors will reach the greatest number of consumers and generate the most

volume of product
Analytical Approach:
* TURF analysis — Total Unduplicated Reach and Frequency
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# of Flavors

15

Reach Scores:
% Definitely/Probably Will Buy
(Top 10 Flavors)

Cream of Potato

Blended Country
Vegetable

Creamy Chicken
Tomato

Cheesy Potato Bisque
Broccoli Cheddar
Broccoli Cheese
Loaded Baked Potato
Creamy Tomato

Cream of Broccoli




