
Podhurst Associates 
Marketing Research Consulting Shelf Set Model For Pet Products 

Business goal: Create a plan-o-gram that will enhance the shopping experience, leading to higher 

category spend 

Research objectives: 

• Determine how consumers envision the pet care shelf.  What products belong together and what 

products should be separate? 

Analytical approach: 

• Multi-Dimensional Scaling based on card sort 

Sample of Results: 
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